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Action Taken 

1. Feedback was collected after successful 

completion of First batch of Competitive Cell. 

In response to the overwhelming feedback 

received by students, Competitive Cell of the 
college planned second batch of One month crash 

course where important topics and tricks were 

discussed with the students. 

2. After analysis of Students’ Feedback it was 

observed that students wanted to have remedial 
classes. 

IQAC of the college took initiation and planned a 

schedule for the remedial classes. After 
identifying weak students, remedial classes were 

planned before commencement of University 
examinations in both the semesters. 

3. As per feedback received from students and 

teachers, Value- Added Courses were in high 

demand. 

Taking into consideration the high demand of 

Value Added courses, our college decided to start 

the following 30-Hour certificate courses. 
1. Value Added Course in Human Rights 

and Duties 

2. Value Added Course in Yoga Education 
3. Value Added Course in Computer 

Appreciation and Internet 

4. Value Added Course in Spoken English 
Made Easy 

5. Value Added Course in Financial 

Literacy 
6. Value Added Course in Moving 

Towards a Sustainable Environment 

7. Value Added Course in Web 
Development 

8. Value Added Course in Basics of 

Painting 

9. Value Added Course in Fashion 
Designing (Stitching) 

10. Value Added Course in Sound Waves 
(Music) 

4. After analysing feedback received from 
students and faculty members, it was felt that 

departmental activities of academic relevance 

need more focus. 

In response, various departmental activities were 
planned keeping in mind their academic 

relevance in collaboration with IQAC. 

5. Grievances related to clash of classes in time 

table were received. 

All such grievances were resolved by Time Table 

Committee. 

6. Students’ Feedback was collected and it was 

analysed that they wanted to participate in 
Placement Drives. 

After analysing the response, Placement Cell of 

the college took initiative and with the efforts of 
the cell, 2 companies conducted Placement drive 

in the campus and 28 students were placed in the 
drive conducted. 

 


